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MASS COMMUNICATION AND JOURNALISM
PAPER - II

Note : This paper contains hundred (100) objective type questions of two (2) marks each. All
questions are compulsory.

1.  Newspaper ‘Iskra” belongs to :

(1) Japan (2) North Korea (3)  The Phillippines (4) Russia
2.  In the mediated world, temporary and incomplete consensus is called :
(1) Publicity (2) Public opinion (3) Public relations (4) Propaganda
3.  Cultivation analysis is a :
(1) Hierarchal perspective (2) Political perspective
(3) Non-creative perspective (4) Stalagmite perspective
4.  Mass media legitimise the audience’s :
(1) Family relations (2) Power structure
(3) Political connections (4) Prestige and status
5. King and Cushman have described grassroots participation, local knowledge and cultural
beliefs as :
(1) New myths (2) Old myths (3) New fads (4) Cultural fashion
6.  Walter Lippmann’s public opinion reflects the early perception of :
(1) Direct media effects (2) Indirect media effects
(3) Passive media effects (4) Unclear media effects
7.  Henri Lefébvere, in relation to mass media, proposed the concept of :
(1) Social conflict (2) Media oligarchy
(3) Commonplace commodity (4) Spectacle
8.  For Enzensberger, the phrase “The medium is the message’ is :
(1) A prominent thesis (2) A generalised production
Yet another message (4)  An aesthetic construction
posas \IIHIIHHIH (AR 2 Paper
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9.  One of the emancipatory uses of media is :
(1) Collective production (2) Centrally-controlled programmes
(3) Depoliticisation (4) Production by specialists

10. The relationship between media institutions with social power and the ideas that they circulate
is often referred to as :

(1) Articulation (2) Stereotype (3) Ideology (4) Chain concept

11. Immanuel Kant developed :
(1) Deontological theory
(2) Teleological theory
(3) Relativism
(4) Justice theory

12. A major recommendation of the Mac Bride Commission was :

(1) Centralisation of media ownership
(2) Restriction on technology transfer
(3) Democratisation of media

(4) Higher tariff for telecommunication

13. ‘Our village chhatera” was a well-publicised :
(1) Column (2) Cartoon
(3) Newspaper (4) Weekly magazine

14. The inverted pyramid style in newspaper content is normally used for :
(1) Features (2) Society news

(3) Editorials (4) Hard news

15. The circle technique of feature writing is also known as :

(1) The tie-back (2) The recap (3) Customisation (4) Encirclement

16. Modular design of newspapers pre-supposes :

(1) Long headlines (2) Short text
Running columns (4) Less use of white space
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17. Intaglio plates are used in :

(1) Letter-press printing (2) Screen printing
(8) Offset printing (4) Gravure printing

18. Neil Postman used the word * " to criticise the medium’s strong overtones of
entertainment.

(1) Rattling radio  (2) Insipid internet (3) Junk television (4) Wayward print

19. A continuous variable can take :
(1) Any value including fractions (2) Any value without numbers

(3) Any qualitative assessment (4) Any superficial statement

20. The two-step model of communication ignores the direct impact of :
(1) the audience (2) the opinion leader
(3) the mass media (4) the designer media

21. ‘The already said is the still being said” - This statement is made with reference to the medium
of :

(1) Magazines (2) Newspapers (3) Folk performance (4) Television

22. A large part of business and financial news is :
(1) Advocacy (2) Entertainment
(3) Moralistic (4) Ideological

23. Publications that are aimed at a certain level of employees across industries are known as :
(1) Vertical publications (2) Horizontal publications
(3) Top-down publications (4) Specialised publications

24. Personality Journalism is the other name for :
(1) Political Journalism (2) Development Journalism

(3) Parachute Journalism (4) Celebrity Journalism

25. During the period of internal emergency 1975-77, the union government’s control of
advertisement distribution was challenged at the Calcutta High Court by :

(1) The Statesman (2) The Jugantar
(3) The Telegraph (4) The Anand Bazar Patrika
vossss [ IIANRLAN AN ; 2t
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26. The main objective of national advertising is to establish of the product in the
consumer mind.

(1) the distributor (2) the reach (3) the value (4) the ethicality

27. After the introductory stage, the advertising spiral moves towards :
(1) the retentive stage (2) the new pioneering stage
(3) the competitive stage (4) the rejection stage

28. Telephone co-incidental is a broadcasting :
(1) Spot sheet (2) Research procedure

(3) Format (4) Empanelling

29. The International Public Relations Review is the publication of :

(1) IPRA (2) FAPRA (3) CERP (4) FAPRO

30. One of the sources of early public relations found in the United States was :

(1)  School broadcasting (2) TV soap operas

(3) Political broadcasting (4) Religious preachings
31. For Mikhail Bakhtin, was essential for development.

(1) Mass communication (2) Meaninglessness

(3)  Social dialogue (4) Entropy

32. Communication for sustainable development focuses on :
(1) Transformative learning (2) Participatory rejection

(8) Decision-making at apex level ~ (4) Application of corporate techniques

33. In scientific research, the concept of co-variation is explained in terms of :

(1) Difference (2) Suddenness (3) Third factor (4) Association

34. In communication research, formative evaluation includes :

(1) Need assessment (2) Cost-benefit evaluation
Secondary evaluation (4) Meta-analysis
poses \IIHIIHHH IR 8 Fapert
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35. The accuracy of systematic sampling is dependant upon the adequacy of :
(1) the time frame (2) the operational frame

(8) the sampling frame (4) the knowledge frame

36. According to Kerlinger content analysis is :

(1) Unsystematic (2) Biased (3) Manipulative  (4) Quantitative

37. In media research, measurement systems attempt to be isomorphic to :

(1) Persuasion (2) Contradiction (3) Negativism (4) Reality

38. The convergence process of digital media has led to the development of :

(1) Limited mass space (2) Critical impersonal space

(3) Personal information space (4) Non-personal economic space
39. is known as the patron saint of the electronic colonialism.

(1) Steve Jobs (2) Marshal McLuhan

(3) Thomas Nashe (4) Thomas McPhail

40. Automation is critical to make online media :

(1) Convertible (2) Personalised (3) Traceable (4) Impersonal

41. The main aim of narrowcasting is to :
(I) Expand the geographical reach (2) Serve niche’s audience

(3) Access more advertisements (4) Increase entertainment component

42. The final edited version of a television commercial prepared for the client’s approval is called
as:

(1) Final print (2) Approved print (3) Final cut (4) Answer print

43. In Kheda rural television project, the programme production methods focussed on :

(1) Disinforming the villagers
(2) Post-testing the needs
(3) Maximum interaction with villagers
(4) Avoiding villagers
yosss | HIHNIRINAN 1 Fapert
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44. The technical codes of television can be :
(1) Ambivalent (2) Precise (3)  Fluid (4) Complex

45. Media discourses are often described as :
(1) Power relations (2) Entrapment

(3)  Social fit (4) Industry text
46. Section 292 of IPC prescribes punishment for :
(1) Copyright infringement (2) Obscene publication

(3) Contempt of court (4) Prejudicial acts against national integration

47. When a media house buys other companies related to its core business it is called :

(1) Horizontal integration (2) Vertical integration
(3) Lateral integration (4) Collateral integration
48. Fabrais a news agency.
(1) Spanish (2) Austrian (3) Hungarian (4) Romanian

49. Media freedom should reconcile with :
(1) Political power (2) Advertiser’s influence

(3) People’s arrogance (4) Society’s collective interests

50. Limitation on invasion of privacy is founded on the common law of :

(1) Public safety (2) Torts (3) Criminal wrong (4) Enforceability

51. Oscar awards are also known as :
(1) Gate awards (2) Humphrey awards
(3) Academy awards (4) Grammy awards

52. The total amount of light that is captured by a camera is known as :

(1) Aperture (2) Shutter speed (3) Focus (4) Exposure

53. The contra flow of information is symbolised by :
CNN (2) STAR (3) FOXTV (4) Al-Jazeera

)
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54. Larger and expensive cameras which have a body to attach different lenses are known as :
(1) DSLR (2) Point-and-shoot (3) Disposable (4) DSSR
55. Which part of the camera indicates the field of view that is seen by the camera lens ?
(I) Camera body (2) LCD display (3) Lens (4) Viewfinder
56. What will be the depth of field if the subject will be in focus ?
(1) Deeper Depth of Field (2) IsO
(3) Shallow Depth of Field (4) Aperture
57. A photograph, movie or video taken at close range and showing the subject on a large scale
is known as :
(1) Landscape (2) Close up (3) Portrait (4) Long-shot
58. The syndicated reality show programmes on TV are known as :
(1) Fast food programmes (2) Mass culture programmes
(3)  Fill-in programmes (4) Mass line programmes
59. The primary portion of the digital camera, which contains the controls, the LCD, the internal
image processor, and the associated circuitary is known as :
(1) LCD display (2) Camera body (3) Viewfinder (4) Lens
60. According to Marshall McLuhan, telephone is a medium.
(1) Cool (2) Hot (3) Non-profit (4) Non-Plebian
61. Assertion (A) : Gatekeeping has a significant effect on news processing.
Reason (R) : The gatekeeping chain in media does not allow much inter-personal
communication and as such it does not lead to any type of distortion.
Code :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
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62. Assertion (A) : Democracy cannot survive if deliberative forces are arbitrary.
Reason (R) : In a representative democracy public discussion need not be a political duty,
as reflected in media.
Code :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
63. Assertion (A) : “A free press is free for the expression of opinion in all its phases.”
Reason (R) : It is because initially in Great Britain the concept of freedom was negatively
imputed.
Code :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
64. Assertion (A) : Public relations is more an attitude than a technique.
Reason (R) : As it is an external evidence of managing internal affairs of an institution in
a way that makes it maintain the status quo.
Code :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
65. Assertion (A) : As a management function, public relations can evaluate the options,
opinions and attitudes of both internal and external publics.
Reason (R) : It gives an opportunity of being sensitive to collective views of publics that
differ from what is termed as public opinion.
Code :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R ) is false.
(4) (A) is false, but (R) is true.
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66. Assertion (A) : Inmediaresearch, argumentation and language help objectivise experiences.
Reason (R) : Institutionalisation of objectivity in a systematic fashion is essential to
effective media research.
Code :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
67. Assertion (A) : The relationship between power and development can be ignored while
strategising media role.
Reason (R) : Power is not uni-dimensional and asymmetrical and as such it works to
sub-ordinate identified groups of people for development.
Code :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
68. Assertion (A) : In media management, operating skills and maintenance skills are one and
the same.
Reason (R) : Technological developments in both hardware and software of media
production have caused changes.
Code :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
69. Assertion (A) : Emancipation from the present dominant social order is the major goal of
mass media.
Reason (R) : The societies are also evolving and so also are the goals of mass media.
Code :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
3) (A) is true, but (R) is false.
(4) ) is false, but (R) is true.
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70. Assertion (A) : Indian cinema to the most extent has been influenced by Western films.
Reason (R) : Indigenisation of foreign films through a formula of songs, dance and
melodrama is staple of Indian cinema.
Code :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
71. Assertion (A) : Participatory communication is helpful in achieving structural changes in
certain specific areas.
Reason (R) : Participatory communication may be necessary but not sufficient to alter
power relations.
Code :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
72. Assertion (A) : Feminist media studies should rewrite the narratives of male dominated
binary oppositions.
Reason (R) : For it is not necessary for feminist media narratives to have a new space to
revise the cultural narratives of the day.
Code :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
73. Assertion (A) : The diffusion model unflinchingly supported the linear transmission of
messages to atomised individuals.
Reason (R) : The individual receivers were considered as the locus of all circular
communication.
Code :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
3) (A) is true, but (R) is false.
(4) ) is false, but (R) is true.
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74. Assertion (A) : Even to this day, newspapers are the only news source to a community.
Reason (R) : A newspaper’s credibility is more important than that of other media as it
has to compare itself with other media.
Code :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
75. Assertion (A) : Letters to the editor are spontaneous response to newspaper contents.
Reason (R) : These letters reflect public opinion and can also be an organised persuasive
device.
Code :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true
76. Find out the correct chronological order of the following media organizations.
(1) Indian Society of Advertisers - Advertising Council of India - Public Relations Society
of India - Audit Bureau of Circulation.
(2) Advertising Council of India - Audit Bureau of Circulation - Public Relations Society of
India - Indian Society of Advertisers.
(3) Public Relations Society of India - Audit Bureau of Circulation - Indian Society of
Adpvertisers - Advertising Council of India.
(4)  Audit Bureau of Circulation - Indian Society of Advertisers - Public Relations Society of
India - Advertising Council of India.
77. Identify the correct chronological order of establishment of advertising agencies of the
following :
(1) Chaitra Leo Burnetta Inc, Trikaya Grey Advertising India Ltd. Mudra Communications,
FCB-Ulka Advertising.
(2) Mudra Communications, FCB-Ulka Advertising, Chaitra Leo Burnetta Inc, Trikaya
Grey Advertising India Ltd.
(3) FCB-Ulka Advertising, Mudra Communications, Trikaya Grey Advertising India Ltd.
Chaitra Leo Burnetta Inc.
(4) Trikaya Grey Advertising India Ltd. Chaitra Leo Burnetta Inc, FCB-Ulka Advertising,
Mudra Communications.
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78.

Identify correct chronological order of scholars who contributed for feminist media studies :

(1) Noreene Janus, Ann Gray, Margaret Gallagher, Betty Friedan

(2) Margaret Gallagher, Betty Friedan, Noreene Janus, Ann Gray
(3) Betty Friedan, Noreene Janus, Margaret Gallagher, Ann Gray
(4) Ann Gray, Margaret Gallagher, Betty Friedan, Noreene Janus
79. Find the correct sequence of news value according to M. Mencher.
(1) Proximity, Impact, Timeliness, Prominence
(2) Prominence, Proximity, Impact, Timeliness
(3) Timeliness, Prominence, Proximity, Impact
(4) Impact, Timeliness, Prominence, Proximity
80. The sequential order of advertising copy elements is :
(1) Headline amplification, Proof of claim, Explanation of claim, Headline, Closure
(2) Headline, Headline amplification, Explanation of claim, Proof of claim, Closure
(3) Headline, Explanation of claim, Proof of claim, Headline amplification, Closure
(4) Explanation of claim, Headline, Proof of claim, Headline amplification, Closure
81. Identify the correct order :
According to Cutlip, Center and Broom, the correct sequence of four stages of public relations
process is :
(1) Communication-action, Research-Listening, Planning-decision making, Evaluation
(2) Planning-decision making, Evaluation, Communication-action, Research-Listening
(3)  Evaluation, Planning-decision making, Research-Listening, Communication-action
(4) Research-Listening, Planning-decision making, Communication-action, Evaluation
82. Identify correct sequence of trends :
(I) Programme format developments, Public broadcasting services, Cable TV, MTV
generation.
(2) Public broadcasting services, Cable TV, MTV generation, Programme format
developments.
(3)  Public broadcasting services, Programme format developments, MTV generation, Cable
TV.
(4) Cable TV, MTV generation, Programme format developments, Public broadcasting
services.
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83. Identify correct sequence of Satyajit Ray films :
(1) Pather Panchali, Aparajito, Apur Sansar, Charulata
(2) Apur Sansar, Pather Panchali, Aparajito, Charulata
(3) Pather Panchali, Charulata, Apur Sansar, Aparajito
(4) Aparajito, Pather Panchali, Charulata, Apur Sansar
84. Identify the chronological order of Dada Saheb Phalke award winners :
(1) D. Ramanaidu, Tapan Sinha, Manoj Kumar, Soumitra Chatterjee
(2) Manoj Kumar, Soumitra Chatterjee, D. Ramanaidu, Tapan Sinha
(3) Soumitra Chatterjee, Tapan Sinha, Manoj Kumar, D. Ramanaidu
(4) Tapan Sinha, D. Ramanaidu, Soumitra Chatterjee, Manoj Kumar
85. Find the correct sequence of factors for navigable news reporting.
(1) Communication Modalities, Non-linear Writing, Customisation, Audience Involvement
(2) Customisation, Audience Involvement, Communication Modalities, Non-linear Writing
(3) Non-linear Writing, Audience Involvement, Customisation, Communication Modalities
(4)  Audience Involvement, Customisation, Non-linear Writing, Communication Modalities
86. Match the following :
List - I List - II
Author Concept
(a) John Fiske (i) Omnipresence of power
(b) Henry Jenkins (i) Deconstruction of text
(c) Michel Foucault (i) Fans culture
(d) Jacques Derrida (iv) Popular culture and TV
Code
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87. Match the following :

List - I List - II
(Concept) (Description)
(a) Cumulation (i)  Unified picture of events held by various media
(b)  Ubiquity (i) Powerful effect of media
(c) Consonance (i) Slow and pervasive influence of media
(d) Dependency (iv) Omnipresence of media
Code
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88. Match the following :
List - I List - II
(Level of measurement) (Characteristic)
(a) Nominal (i)  Existence of a true zero point
(b) Ordinal (i) Equal value
(c) Interval (i) Ranked distance
(d) Ratio (iv) Numerical categorisation
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Match the following :

List -1

Communication concept

Limited effects
All powerful media
Attitude change

Developmental learning

@@ (b) (o) (d)
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(i) @) (@) (@)
(i) (@Gv) (@) @)
® @) (v) (i)
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1
2
3

(
(
(
4

)
)
)
)

List - I
(Concept)

Literal replication

Operational replication

Instrumental replication

Constructive replication

@ (b) (o) (d)
G @) (@v) (i)
(i) @@ @O @)
(v) (i) @) ()
@ (v) (D) (i)

iv) (i)
VAN

(i)
(i)

(iv)

List - II
Theorist

Jean Piaget

Jack Lyle
Harold Lasswell
Carl Hovland

List - I1

(Description)

Duplication of only the sampling and experimental

procedures of previous analysis

Exact duplication of previous analysis

Tests the validity of methods previously used by
deliberately not imitating the previous study

Duplication of dependent measures of the previous

study
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89. TrAfafea =i gafea wifs

1)
(2)
(3)
(4)

90. TrAfafEa s gafeaa wifse .

(c) w Hfdehfd
(d) TEARHS Gfdenfd
%<

@@ (b) (o) (d)
1 @ @ Gv) ()
(2) (@) @@ @ @)
3 (v) @) @) ()
4y (@) (@) (i

(
pooss ||

ii)

)
i

gt - 11
wfaurgeh
() S fame
(i) S AEA
(iif) TS AL
(iv) W gEeve
T - 11
( ferertur)
() Haa free favermm & Huferm oiR ureifier gfshan =
HESC)
(i) T favermm &1 9 eva
(i) IS STEATT T T R Tohdd 7 Fleh (USell aR
Y UG i AEdT T qLETo
(iv) T srem & frefar Al 61 S
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91. Match the following :

List - I List - II
Newspaper Editor
() Deccan Herald @) S. Mulgoankar
(b) National Herald (i) Pothan Joseph
(c) Indian Express (i) Girilal Jain
(d) The Times of India (iv) M. Chalapathi Rao
Code :
(@ () (o) (d)
O @O @@ @) o @Gv)
(2 @) @) @ (@)
@) (v) (@) (D) ()
(4) @ (@v) @ ()

92. Match the following :

List - I List - II
Media House Country
(a) Bertelsman @) USA
(b) News Corp (i) France
(c) Vivendi Universal (i) Australia
(d) Cox Media (iv) Germany
Code
(@ () (o) (d)
1 G G @) ()
@ @O @) @) @)
@) (v) (@) @) ()
(4) (i)
posss \IIH\II\HH 5




91. TrAfafea s gafaa wifsT

gt - 1 T - 11
|- HUTSeh
(a) THT TS (i) TH. TR
(b) A eS (i) A TE®
(c) sfea Tamyw (iii) e S=
(d) T ITEE A sfea (iv) TH. =efafd a9
e
@ (b) (9 (d)
® @ @) @) (i)
2 @) @) @) (i)
®) (@(v) @@ @) @
4) @) (@v) (@) (i)
92. frefafad w gafad i ;
Tt - 1 T - 11
Hifean g=d o
(a) ST () JTEAT
(b) ST (i) A
(c) Toeret gfrerda (iii)  SArEferan
(d) =Rl Hifea (iv) A
e :
@@ (b) (9 (d)
1) @ @ Gv) (i)
2 @ @ (@) (i)
®) (@(v) @@ @ @
4) @) @ @ (@)
rosss || NI 5




93. Match the following :

List - I List - II
(Country) (Entertainment - education television programme production)
(a) India (i) Animated cartoons
(b) Mexico (i) Soap opera
(c) The Philippines (iii) Television Dramas
(d) Japan (iv) Music videos
Code :
@@ (b) (9 (d)
1) @ ) @ o
@ 6 @) () @
@) @ 6 @ W)
) @) @ 0 @)
94. Match the following :
List - I List - II
(Communication scholar) (Communication school)
(a) Marshal McLuhan (i) German school
(b) Theodor Adorno (i) Canadian school
(c) Stuart Hall (i) American school
(d) Daniel Lerner (iv) British school
Code :
@ () © @
O O Gv @) (@
@ @ O G G
@) G @ @) 0
@) (v G @ @
95. Match List - I with List - I :
List -1 List - II
(Commissions) (Country)
(a) Royal Press Commission (i) Sweden
(b) The Hutchins Commission (ii) The UK
(c) Media Ombudsman (i) The US
(d) Press Commission (iv) India

e m @ @
O @ @ o
@ @ 6 @
G O @ G G
@ & @ O G
rossss ||| NIRIRNNINNN
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93. TrAfafea i gafeaa wifse .

94, TrAfafea s gafaa wifT

(a) FA TH HHTH
(b) e A
(c) Tifem siraegtq
(d) U9 wHEH

) (b)
i) (i)
iif) (i
i) (i)

(iv) (i)

~—"

(a (c
( (i
( (i)
( (iv
(i)

v) (iii

J-06318

T - 11

( FARSTH-Torer Seitfase sedenrn fmfor )

TS i
g A

TeAIfasH e
e fafe

gt - 11

( GE T )
S O
FHANSAE WY
3T TWa
forfest W
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Read the following passage and answer questions from 96 to 100 :

For more than three decades, cognitive psychologists have been developing a perspective on
the way individuals routinely cope with sensory information: information-processing theory.
It is actually a large set of diverse and disparate ideas about cognitive processes and provides
yet another way to study media audience activity. Researchers work to understand how
people take in, process, store, and then use various forms of information provided by media.
Drawing on the same metaphors as systems theory, information processing theory uses
mechanistic analogies to describe and interpret how each of us takes in and makes sense of
the flood of information our senses encounter every moment of each day. It assumes that
individuals operate like complex bio-computers, with certain built-in information-handling
capacities and strategies. Each day we are exposed to vast quantities of sensory information.
We filter this information so only a small portion of it ever reaches our conscious mind. Only
a tiny fraction of this information is singled out for attention and processing, and we finally
store a tiny amount of this in long-term memory. We are not so much information handlers
as information avoiders - we have developed sophisticated mechanisms for screening out
irrelevant or useless information. Our capacity to cope with sensory information is easily
overwhelmed so that we make mistakes by failing to take in and process critical information.
Cognitive psychologists make an important distinction between cognitive (or information)
processes and consciousness. Much of what takes place in our brain never reaches our
consciousness. Although this activity often affects our conscious thoughts, it does so only
very indirectly through its influence on other cognitive processes. Our consciousness acts as
a supreme overseer of this cognitive activity but has very limited and typically quite indirect
control over it. This perspective on cognition is contrary to what most of us would like to
assume about our ability to control what goes on in our minds. It contradicts our personal
experience, which is largely based on what conscious reflection is able to reveal to us. When
we watch a televised news report, we have the sense that we are getting every bit of useful
information from it that is there. But recent research finds that only a fraction of the original
information reaches us, even when we pay close attention. We get distracted by compelling
pictures and waste precious cognitive resources processing them while important auditory

information is missed.

96. What is the new perspective of cognitive psychologists ?
(1) A re-look at audience
(2) Different study of media audience
(3) Detachment of media audience from media
(4) Rejection of media audience theory
vossss [ IIANRLAN AN % Paper




96.

vosss |1V 3

FrAfefEa TeneT st Ugeht W9 96 | 100 & 3T faf@y :

T TRl 9 s wHa @ JETHS TR, Sfdadl g)1 fafia §9 9 veorie geE s ameE
T & IRl T TG : G THER fagid fasfad o ® €1 ard # g I ufRan & IR
fafay o fy=-fu=r faami =1 T a2 92 ¢ iR difem & gl & s & A28 &1 Th
3T THT T | TEhdl 98 THeH o Tt e X T © fob @t Hifedn gR1 3uaisd &g T8 =1
fafia= =i 1 frg TR T80 T © 991 SHehT THERTU], YUSKU 3R qeaverd STeh! STAN Sy i
g1 Tgfa fasia % Tam qe W sRRaa o yEweR fagia, ufafer gfaemn sar Sfsai & avqg
3T ATl YT & WIS i FhH TR T80 Ll § SR STIHE il ¢ foh oAren 3R fe= & &
fere forenfafirer Agvadr 1 ¥ ST fvan S| I vt § o Safaa Sfea sm et a9t @@
FH FW § T wfawa foee-39-go vewe ot avad iR WAt €1 g foT gam ame
TSI T i I AT Bt € | BH 59 FE1 it B2TE i © SR ST Teh BN TT 9FT & g9R =
T TEd U § 1 36 AT 1 Tk Sgd BT W & &4 U S S7R yEeh & forg everm # foran
ST ® SR 3Td: TH SHh Uh 9Igd SIS 3% I & Tol T qeh 7T Tfd § @ 8 | 8H a7 A4k
o TeEIH i a1l Tal § ford a1 9 oo ard § - A ST SR STIUART §o T Sl B
fere aftsha o3 foerfaa fohan B 1 Teomiiel =1 9§ e ot T9R &19ar T § <9 Sl © fored g
TR0l AT I TR Hich SHRT THEHTT 7 T hl T B S & | FHIHE AR FHIHS
(1 G=AT) FEHERO SR =A@l o oe g9 Heequl faug i § | 7R Ak § S 9 ot 21 § 9%
et off TIR = T Tl ugan | iy e foRan U gAR < faaRi s genfaa st § R off T
HI g & ST TY F 3T FHIHSE Uleha T TTh Y9E H &l €1 THRI Ja=Ial 39 FHIH
fshen < Haitea frlteeh & &9 § 1 Al § TG SHeR! JEHSE (hal T Fgd & id i) ogd &t
Aye FREm §1 I Heielht 7% Hewt s i § S = @ ¢ 34 FEb 0 & fag s = &
SRS ST kT AT o faoid ¥ 1 I8 SR SAfFaa STYEl Sl U Hidl § S HIhl 88 T 9
a1 W 1R &5l § Sifer == yfafda gAR 9@ Tohe 1 | WaW g | 59 g6 fohdl Tefifosd ™
THING THMER W4 ¢, T8 T8 o1 § 6 30 359 9l 3wt gee | 9 W) ¢ fRg e %
TG 1 I% Frehd ¢ fof o1 G 1 el Tk A9 € g9 I U5 U §, IR B 39 W feRae
off o feon 211 &0 weiees ol 9 faafed 3§ o) Aeerqul 5o a1 i SIgwt 3 THER T
HITA AR HEIEA T ST H T |

T AT Toh! o1 11 Sa®l 1 © ?
(1) grasii W gA:3fe S

(2) Hifean grareti 1 fa=-fa= st
(3) Hifean grarsti st Hifem 9 s
(4) Tifean gran fagia Fl TEHR HET

N

Paper-11



97. What does information processing theory use to describe the sensory perception ?

1)
®)

98. Where does the distinction between cognitive processes and consciousness occur ?

(1)
(2)
(3)
4)

Systems theory (2) Disparate ideas

Cognitive processes (4) Mechanistic analogies

It occurs in information handlers
It occurs in information avoiders
It occurs in the brain of the receiver

It occurs in sophisticated machines

99. According to the passage, what did the recent research find ?

)
(2)
®)
4)

A part of the original information reaches us
The consciousness fails to act
It contradicts our assumptions

Sensory information is adequately processed

100. While processing information, what do we miss ?

(1) Pictures (2) Smell
(3) TV news report (4) Auditory information
-00o0-
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97.

98.

99.

100.

vosss |1V 3

TEURAE STIHf 1 0 T o AT G THwR fagia fReeht 3TanT &t € ?
1) usfd fagia ) f=-fv= fa=mr
(3) JHICHE Wk 4) forenfafes drgeaar

el W FFAHE Yishan IR Sd=adl & siig 9 3cq= ordl § ?

(1) 8 G I Je&H LA ol § 39 e |

(2) € G 9 Fo Al ° 39 e g
(3) IS WTwishdl & Afesh H a7 Bl |
(4)

718 qftshd o B 3 B |

TH STIOS% o STIER BT o o WY o 1 F=hdl § 2
(1) o1 g1 1 T 3791 T ok Tgel &

(2) < wE @ A A

(3) I TR et % fauda §

4)

4)  TEURIS O T T Y FHERA ©

G o JHERIT o Y 79 1 Bled § ?
(1) == (2) Ty
(3) <clifas FHER (4) T gIA

-00o0-

o
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