INDIAN INSTITUTE OF MASS COMMUNICATION
Advertising and Public Relations
First term examination, 2018-19
Paper-I : Communication Theories, Concepts and Process

MM: 70 Time: 3 hours

Note: Answer any five questions. All Questions carry equal marks.

QI

Q2.

Q3.

Q4.

Qs.

Q6.

What are the characteristics of Mass Communication? Compare and contrast the impact
of print and social media. :
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What do you understand by ‘Agenda Setting’? Theoretically elucidate.
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Communication models help in understanding the communication processes. Do you

agree with this statement? Discuss.
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What do you understand by Visual Communication? Elucidate the significance of the use

of visuals across media.
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What do you understand by Online Disinhibition? Discuss the factors that lead to online
disinhibition.
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Write short notes on any two of the following:

a) SMCR model

b) Spiral of silence

c) Propaganda

d) Uses and gratifications theory



Q8.

Q9.
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What does Everett Rogers mean by ‘Diffusion of Innovation’? Explain with examples.
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Development has been defined widely by different thinkers. Please explain at least two
major concepts and definitions of development with their significance to India.
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Q0.

Rights-based approach in Development is a new phenomenon. What are the basic
features of the rights-based approach and how is it different from other development
approaches.
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Paper-II : Marketing

MM: 40 Time: 3 hours

Note: Attempt any four questions. All questions carry equal marks.

Q1.

Q2.

Q3.

Q4.

Q5.

Outline any three different approaches to position a brand in the market. Give relevant
examples for each. If you are the Marketing Head of a Noodles brand, which approach will
you choose to position your brand and why?
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Discuss the various steps involved in a typical marketing planning process. Briefly explain
what is involved at each step.
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Explain in detail all the “pull” and “push” factors that a marketer can possibly leverage to
successfully implement its marketing plan. Illustrate your answer by giving relevant
example(s) of any brand(s) of your choice.
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Outline the various reach-out options that can be a part of the 360 degree integrated

communication plan. Which ones will you emphasize more if you were the Marcom Head of
a Mobile Handset brand?
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Outline and explain the key elements of a brand. Take any existing brand of your choice and
illustrate its key elements as an example.
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Q6.

Q7

Discuss any two of the following statements:

A) “Need satisfaction is what differentiates marketing from selling”

B) “Both segmentation and positioning can be used to differentiate a product or brand”
C) “Consumers express their individuality through their wants”

D) “It takes both push and pull to market well”
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Discuss any two of the following statements:

A) “Benefit laddering is essentially about translating products into brands”

B) “A marketer should focus more on the demand life cycle than on the product life cycle”
C) “Packaging is more than just storage and carriage of a product”

D) “To be meaningful SWOT analysis for a brand / company must be unique to it”
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Paper-111 : Advertising Principles, Concepts and Management

MM: 50 Time: 3 hours

Note: The Question paper has two Parts, viz., A & B. Yo
for both the parts in separate answer sheets
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Part A ( 25 Marks)

u are required to write your answers

Section I (Answer any ONE question. Each question is of TEN marks)
@z 1 (e T 9T & 3 < A T GF 3H H 8)

1. Account Management: courier boys OR strategists. Please provide a perspective.
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2. Describe in detail the 10 step communication strategy process.
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Section II (Answer any THREE questions. Each question is of FIVE marks)
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1. What are the theories of advertising? Please explain atleast two with examples.
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2. Explain the history of advertising in India with the help of the four eras identified by

Advertising Agencies Association of India (AAAI).
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3. List out the reasons why a client would be ready for a pitch.
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4. What are the general rules of ethical conduct in advertising?
fasmer 7 Afder 3merer & "y Fge a1 §

5. What are the places to look to find a button/USP? Identify 10 such places and provide an
example each.
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Part B ( 25 Marks)

Answer both the questions. Q1 carries 15 marks. Q2 carries 10 marks.
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1. “A brand cannot be reduced to a mere benefit; it has to create a community. No fans, no
brand!” Analyse this statement supporting your arguments with examples.
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“Powerful brands are shaped by the culture of their organizations....connect the image

you present to the world with the values and norms that operate inside your world of
work.”

Take a stand for or against this statement with relevant examples.
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3. “What is a FLANKER brand? What purpose does it serve? What examples come to your
mind?
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OR
Every brand needs a flagship product. What are the advantages and disadvantages of this?
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Paper-VI
Public Relations and Corporate Communication

MM: 50 Time: 3 hours

Note: Attempt any five questions. All questions carry equal marks.
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Ql.

Q2.

Q3.

Q4.

Qs.

Q6.

Explain the functions and scope of Public Relations in the Indian context.
HRA & Hedl # SIereusd & HE AN aRY i saredr Hy

Distinguish between propaganda, publicity and advertising.
WaTET, afeafier 3R usaeisfEir & R Tose #Y|

Explain in brief Public Relations planning process. How would it help in achieving the targeted
action? Elucidate.
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Discuss the similarities and differences between Public Relations and Spin giving various
examples/cases in point.
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Who are the different stakeholders in corporate communication? Also discuss how internal

communication is different from external communication.
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Write short notes on any two of the following (Word limit: 500 each)
a) PR/CC in Brand building

b) Public Affairs

c) Celebrity management

d) Publics/Stakeholders

e) PR in social sector



Q7

Q8
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What are the relations a PR Professional is required to nurture and develop for achieving
organisational goals? How a PR Professional manages the flow of information between an
organisation and its target Publics? What are the communication tools used for this purpose?
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How important is the process of internal communication in an organisation? What are the
different modes of internal communication? How digital transformation is changing the way of
communication in an organisation?
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Paper-VII
Government and Public Service Communication

MM: 50 Time: 3 hours
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QL.

Q2.

Q3.

Q4.

Qs.

How is the Ministry of Information and Broadcasting structured? Describe in detail any
two media units which carry out its mandate.
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Do you believe public service broadcasting has lost its relevance in today's day and age?
Give reasoned arguments.
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Describe in brief the development of public service broadcasting in India from its

inception till date. How have the news services division of AIR and DD News responded
to the digital onslaught?
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What are the mechanisms for regulation in the broadcasting sector? What role does the
government play?
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What do you understand by public service advertising? Illustrate with the example of a
recent campaign.
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Qe.

Q7.

Describe a recent public service advertising campaign that you think was successful.
Deconstruct the elements of the campaign and give reasons to say why it was a success.
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Write short notes on any two of the following:

1) The Programme and Advertising Code
i) Prasar Bharati

1ii) Censor Board

iv) EMMC

iv) PIB
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