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SYLLABUSANDMARKSDISTRIBUTION (SESSION 2022-23)TERM - II

CLASS - XII

SUBJECT - BUSINESS STUDIES

Time : 3 hours M.M. : 50

Unit Unit Name 1 marks 2 marks 3 marks 4 marks 5 marks Total

Ques Ques Ques Ques Ques

Part-A

÷Êª-∑
Principles and Functions of

Management

¬˝’ãœ ∑ð Á‚hÊãÃ ∞fl¢ ∑ Êÿ¸

1. ¬˝’ãœ ∑ Ë ¬˝∑Î ÁÃ ∞fl¢ ◊„ûfl
(Nature and Significance of

Management) 1×4=04 02×02=04 ___ ___ ___ 08

2. ¬˝’ãœ ∑ð Á‚hÊãÃ
(Principles of Management) 1×2=02 02×1=02 ___ 4×1=04 ___ 08

3. ¬˝’ãœ ∞fl¢ √ÿÊfl‚ÊÁÿ∑ flÊÃÊfl⁄áÊ
(Management and Business

Environment) 1×2=02 02×1=02 ___ ___ ___ 04

4. ÁŸÿÙ¡Ÿ (Planning) 1×2=02 ___ ___ Or 5×1=05 07

5. ‚¢ª∆Ÿ (Organising) 1×2=02 ___ 3×02=06 ___ Or 08

Part-B (÷Êª-’)

(Business Finance

and Marketing)

√ÿÊfl‚ÊÁÿ∑ ÁflûÊ ∞fl¢ Áfl¬áÊŸ

11. Áfl¬áÊŸ ¬˝’ãœ
Marketing andManagement 1×08=08 02×02=04 3×1=03 4×1=04 5×1=05 15

Total 20 12 09 04 05 50
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SYLLABUSANDMARKSDISTRIBUTION (SESSION 2022-23)TERM - II

CLASS - XII

SUBJECT - BUSINESS STUDIES

Time : 3 hours M.M. : 50

Unit Unit Name 1 marks 2 marks 3 marks 4 marks 5 marks Total

Ques Ques Ques Ques Ques

Part-A

÷Êª-∑
Principles and Functions of

Management

¬˝’ãœ ∑ð Á‚hÊãÃ ∞fl¢ ∑ Êÿ¸

{. ÁŸÿÈÁÄÃ∑ ⁄áÊ
(Staffing) 1×4=04 2×1=02 3×1=03 ___ ___ 09

|. ÁŸºð̧‡ÊŸ
(Directing) 1×4=04 2×1=02 3×1=03 4×1=04 ___ 13

}. ÁŸÿãòÊáÊ
(Controlling) 1×2=02 2×1=02 ___ ___ 5×1=05 09

Part-B (÷Êª-’)

(Business Finance

and Marketing)

√ÿÊfl‚ÊÁÿ∑ ÁflûÊ ∞fl¢ Áfl¬áÊŸ

~. ÁflûÊËÿ ¬˝’ãœ
(Financial Management) 1×4=04 2×1=02 ___ 4×104 ___ 06

vÆ. ÁflûÊËÿ ’Ê¡Ê⁄
(Financial Markets) 1×4=04 2×2=04 3×1=03 ___ ___ 11

vv. ©¬÷ÙÄÃÊ ‚¢⁄ˇÊáÊ
(Consumer Protection) 1×2=02 ___ ___ ___ 5×1=05 02

Total 20 12 09 04 05 50


