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Q.1.

Öæ» ¥

Part-A

v. çß�æèØ ÂýÕ�Ï ·ð¤ ×é�Ø ·¤æØü ãñ´,

Main functions of financial management are :

v. çß�æèØ çÙØôÁÙ (Financial Planning)

w. ·¤ôáô ·¤ô Âýæ�Ì ·¤ÚUÙæ (Procurement of funds)

x. àæéh ÜæÖ ·¤æ ¥æÕ¢ÅÙ (Allocation of net profits)

y. ©UÂØéü�Ì âÖè (All of these)

w. çß�æèØ ÂýÕ�Ï ·¤è ¥æÏéçÙ·¤ çß¿æÚUÏæÚUæ ãñUÐ

Modern approach of financial management is :

v. ·¤ôáô ·¤ô Âýæ�Ì ·¤ÚUÙæ (Procurement of funds

w. ·¤ôáô´ ·¤æ ©UÂØô» ·¤ÚUÙæ (Utilisation of funds)
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x. (v) ¥õÚU (w) ÎôÙô´ (1) and (2) both

y. §Ù×ð́ âð ·¤ô§ü ÙãUè´ (None of these)

x. âéÎëÉ¸U çß�æèØ çÙØôÁÙ ·¤è çßàæðáÌæ°¢ ãñ´U

Characteristics of a sound financial planing are :

v. âÚUÜÌæ (Simplicity) w. ÌÚUÜÌæ (Liquidity)

x. ç×ÌÃØçØÌæ (Economy) y. ©UÂÚUô�Ì âÖè (All of these)

y. çÙßðàæ ÂÚU ¥æØ ·¤æ âê�æ �Øæ ãñU ?

What is the formula of R.O.I

(v) �
EBIT

ROI
TotalInvestment

(w) �
EBIT

ROI
Interest

(x) 
EBIT

ROI
No of Equity Share

(y) 
EBIT

ROI
Income

�

z. çÙ�Ù ×ð´ âð ·¤õÙ-âæ â×Ìæ ÂÚU ÃØæÂæÚU ·¤æ Âý·¤æÚU ãñU ?

Which of the following is a type of trading on equity.

(v) ¥ÜÂ â×Ìæ ÂÚU ÃØæÂæÚ (Trading on thin Equity)U

(w) ©U�æ-â×Ìæ ÂÚU ÃØæÂæÚU (Trading on Thick Equity)

(x) ©UÂÚUô�Ì 1 ß 2 ÎôÙô´ (1) and (2) both

(y) §Ù×ð´ âð ·¤ô§ü ÙãUè´ (None of these)
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{. â¢Øé�Ì Âê¡Áè ßæÜè ·¤�ÂÙè ·ð¤ çÜ° ÜæÖæ¢àæ ÎðÙæ ............ ãñUÐ

For a joint stock company payment of dividend is ........

(v) °ðç�ÀU·¤ (Voluntary)

(w) ¥çÙßæØü (Compulsory)

(x) ¥æßàØ·¤ (Necessary)

(y) §Ù×ð´ âð ·¤ô§ü ÙãUè ́(None of these)

|. SÍæØè Âê¡Áè ·¤æ S�æôÌ ÙãUè´ ãñU

The source of fixed capital is not :

v. «¤�æÂ�æô´ ·¤æ çÙ»ü×Ù (Issue of debentures)

w. ¥¢àæô´ ·¤æ çÙ»ü×Ù (Issue of share)

x. «¤�æÎæÌæ (Creditors)

y. ¥õÏôç»·¤ çß�æ çÙ»× âð «¤�æ

(Loan from Industrial Finance Corporation)

}. ßæç�æç�Ø·¤ çßÂ�æ çÜ¹æ ÁæÌæ ãñUÐ

Commercial bill is wriitten :

v. ·ýð¤Ìæ mæÚUæ (by Purchaser) w. çß·ýð¤Ìæ mæÚUæ (by seller)

x. Õñ´·¤ mæÚUæ (by bank) y. âÚU·¤æÚU mæÚUæ (by Government)
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~. ÌÚUÜÌæ ·¤æ çÙ×æü�æ ·¤ÚUÌæ ãñU,

Creates Liquidity

v. â¢»çÆUÌ ÕæÁæÚU (Organised market)

w. ¥â¢»çÆUÌ ÕæÁæÚU (Unorganised market)

x. »õ�æ ÕæÁæÚU (Secondary market)

y. ÂýæÍç×·¤ ÕæÁæÚU (Primary market)

v®. S·¤�Ï çßÂç�æ¢ çãUÌ ·¤è âéÚUÿææ ·¤ÚUÌè ãñUÐ

Stock exchange protects the interest of :

v. çÙßðàæ·¤ (Investor) w. ·¤�ÂÙè (Company)

x. âÚU·¤æÚU (Government) y. §Ù×ð́ âð ·¤ô§ü ÙãUè´ (None of these)

vv. çÚ¢U»-ÚUçãUÌ ·¤æÚUôÕæÚU ãUôÌæ ãñU Ñ

Ringless trading is done in

(a) NSEI (b) OTCEI

(c) Both NSEI ¥õÚU OTCEI (d) §Ù×ð´ âð ·¤ô§ü ÙãUè´ (None of

these)

vw. NSEI ·¤è SÍæÂÙæ ·¤Õ ãéU§ü ?

When was NSEI established ?

(a) 1990 (b) 1992

(c) 1995 (d) 1997



35

vx. çßÂ�æÙ ÂÚU ÃØØ ç·¤Øæ »Øæ ÏÙ ãñU Ñ

Money spent on marketing is :

v. ÕÕæüÎè (Wastage)

w. ¥ÙæßàØ·¤ ÃØØ (Unneccessary Expenditure)

x. »ýæãU·¤ô´ ÂÚU ÖæÚU (Burden on the customers)

y. çßçÙØôÁÙ (Investment)

vy. çßÂ�æÙ ¥ßÏæÚU�ææ ãñU Ñ

Marketing concept is :

v. ©U�ÂæÎô�×é¹è (Production oriented)

w. çß·ý¤Øô�×é¹è (Sales-oriented)

x. »ýæãU·¤ô�×é¹è (Customer-oriented)

y. Øð ÌèÙô´ (All of these)

vz. çß�ææÂÙ ×æ�Ø× ãñU Ñ

Advertising media is :

v. Âýðâ çß�ææÂÙ (Press Advertising)

w. Õæs çß�ææÂÙ (Mural Advertising)

x. ÇUæ·¤ mæÚUæ çß�ææÂÙ (Mail-order advertising)

y. ©UÂÚUô�Ì âÖè (All the above)
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v{. çß�ææÂÙ ãñU ...........

Advertising is .........

v. çßçÙØô» (Investment)

w. ¥ÙæßàØ·¤ (Unneccessary)

x. ÏÙ ·¤è ÕÕæüÎè (Wastage of money)

y. §Ù×ð́ âð ·¤ô§ü ÙãUè´ (None of these)

v|. çÙ�Ù ×ð´ âð ·¤õÙ-âæ â¢ßhüÙ ç×�æ�æ ·¤æ Ì�ß ÙãUè´ ãñUÐ

Which of the following is not an element of promotion ??

v. çß�ææÂÙ (Advertisement)

w. ÃØç�Ì»Ì çß·ý¤Ø (Personal selling)

x. çß·ý¤Ø â¢ßmüÙ (Sales promotion)

y. ©U�ÂæÎ çß·¤æâ (Product Development)

v}. çÙ�Ù ×ð´ âð ·¤õÙ-âæ çß·ý¤Ø-â¢ßmüÙ ·¤æ ©UgðàØ ãñU ?

Which of the following is of the objectives of sales-promotions ?

v. ÙØð ©U�ÂæÎ ·¤ô Âðàæ ·¤ÚUÙæ (To introduce new product)

w. ÙØð »ýæãU·¤ ·¤ô ¥æ·¤çáüÌ ·¤ÚUÙæ (To attract new customer)

x. ÂýçÌØôç»Øô´ ·ð¤ ÁßæÕ ÎðÙæ (To counter competitor)

y. ©UÂÚUô�Ì âÖè (All of the above)
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v~. ©UÂÖô�Ìæ â¢ÚUÿæ�æ ¥çÏçÙØ× ÂæçÚUÌ ãéU¥æ Íæ ............

Consumer Protection Act was passed .............

(a) 1901 (b) 1986

(c) 1996 (d) 1976

w®. ©UÂÖô�Ìæ â¢ÚUÿæ�æ ¥çÏçÙØ× ·ð¤ ¥�Ì»üÌ çàæ·¤æØÌ·¤Ìæü âð ¥æàæØ ãñUÐ

Under the Consumer Protection Act, complainant means :

v. ©UÂÖô�Ìæ (Consumer)

w. ÚUæ�Ø âÚU·¤æÚU (State Govt)

x. ·ð¤�¼ýèØ âÚU·¤æÚU (Central Govt.)

y. ©UÂÚUô�Ì âÖè (All the above)

Öæ»-Õ

Part-B

Q.2 çß�æèØ çÙØôÁÙ ·ð¤ Îô ©UÎ÷ÎðàØô´ ·¤æ ß�æüÙ ·¤èçÁ° ?

Discuss two objectives of Financial Planning. (2)

x. �ØæÁ ¥æßÚU�æ ¥ÙéÂæÌ ·¤è »�æÙæ ·ñ¤âð ·¤è ÁæÌè ãñU ?

How is the interest coverage ratio computed ? (2)

y. ÒÒÁèÚUô ·ê¤ÂÙ Õæò�ÇU �Øæ ãñU ?

What is �Zero Coupon Bond� ? (2)
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z. ÃØç�Ì»Ì çß·ý¤Ø ·¤è Îô çßàæðáÌæ¥ô´ ·¤æ ß�æüÙ ·¤èçÁ° ?

Discuss the two features of personal selling. (2)

{. çßÂ�æÙ ÌÍæ çß·ý¤Ø ×ð´ ·¤ô§ü ¿æÚU ¥¢ÌÚU ÕÌæ§Øð ?

State any four points of difference between marketing and selling.(2)

|. ·¤æØüàæèÜ Âê¡Áè ·¤è ¥æßàØ·¤Ìæ ·¤ô ÂýÖæçßÌ ·¤ÚUÙð ßæÜð ÌèÙ �æÅU·¤ô´ ·¤è

ÃØæ�Øæ ·¤èçÁ° ?

Describe any these factors affecting the requirement of Working

Capital. (3)

OR

SÍæØè Âê¡Áè ·¤è ¥æßàØ·¤Ìæ ·¤ô ÂýÖæçßÌ ·¤ÚUÙð ßæÜð ÌèÙ �æÅU·¤ô´ ·¤è

ÃØæ�Øæ ·¤èçÁ° ?

Describe any three factor affecting the requirement of Fixed Capital.

(2)

}. NSEI ·¤è çßàæðáÌæ¥ô´ ·¤æ ß�æüÙ ·¤èçÁ° ?

Explain features of NSEI.

OR

âðÕè ·ð¤ ·¤æØôZ ·¤æ ß�æüÙ ·¤èçÁ° ?

Outline the functions of SEBI (2)
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~. çßÂ�æÙ ·ð¤ ç·¤�ãUè´ ÌèÙ ·¤æØôZ ·¤è ÃØæ�Øæ ·¤èçÁ° ?

Explain any three functions of marketing.

OR

çßÂ�æÙ ·¤è ÌèÙ çßàæðáÌæ¥ô´ ·¤è ÃØæ�Øæ ·¤èçÁ° ?

Explain three characteristics of marketing. (3)

v®. ©UÂÖô�Ìæ â¢ÚUÿæ�æ ¥çÏçÙØ×, w®v~ ·ð¤ ¥ÙéâæÚU ©UÂÖô�Ìæ ·ð¤ ·¤õÙ-·¤õÙ

âð ¥çÏ·¤æÚU ãñU, ÃØæ�Øæ ·¤èçÁ°Ð

Explain the rights of consumers under the Consumer Protection Act,

2019. (3)

vv. ©U�ÂæÎ·¤ô´ ÌÍæ â×æÁ ·ð¤ çÜ° çß�ææÂÙ ·ð¤ ÜæÖô´ ·¤æ â¢çÿæ�Ì ß�æüÙ ·¤èçÁ° ?

Explain briefly the benefits of advertising to manufactures and soci-

ety.

OR

çß�ææÂÙ ·¤è çßàæðáÌæ¥ô´ ·¤æ ß�æüÙ ·¤èçÁ° ?

Explain the features of advertising (4)

vw. ¥ÂÙð çãUÌô´ ·¤è âéÚUÿææ ãðUÌé ©UÂÖô�Ìæ¥ô´ ·ð¤ ç·¤�ãUè´ ÀUÑ ©U�æÚUÎæçØ�ßô´ ·¤è

ÃØæ�Øæ ·¤èçÁ° ?

Explain any six responsibilities of the consumers to safeguard their

interest. (4)
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OR

ÒÒ©UÂÖô�Ìæ â¢ÚUÿæ�æÓÓ �Øæ ãñU ? §â·ð¤ ×ãU�ß ·¤è ÃØæ�Øæ ·¤ÚÔ´U ?

What is �Consumer Protection� ? Elucidate its importance.


