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General Instructions / AT ferder :

1. This Question Booklet has two Parts & Part-A and Part-B.

T YeT-gRA®I F I AT HE-A dar eeT-B |

2. Part-A'is of MCQ Type having 30 marks and Part-B is of Subjective Type having 50 marks.
HIOT-A # 30 376 B TGRIBIIT U qar oeT-B & 50 36 & fawafers wear &1

3. The candidate has to answer in the Answer Booklet which will be provided separately.

Tt BT 3icr A UG HIAZ IF IAR-YRABI A IAT ol & |

4. In Part-A There are 30 Multiple Choice Questions having four (4) options (A, B, C & D). The

candidate has to write the correct option in the Answer Booklet. All questions are compulsory. Each
question carries 1 mark- There is no negative marking for wrong answer.

AO-A # 30 dgfadcdiiy ued & foled 4 fawea (A, B, C @ D) &1 udenddt =i
IR-gRa®! # FAd IR formem 21 Asht wea aiferard 1 uRdw ued 1 3k & B Iad
IR B ol B 3 dler @t S|

5. In Part-B There are three sections: Section-A, B & C.

This part is of Subjective Type having Very Short Answer, Short Answer & Long Answer Type
questions- Total number of questions is 22.

Section-A Question, Nos. 31-38 are Very Short Answer Type- Answer any 6 questions. Each
question carries 2 marks- Answer the questions in one sentence each.

Section-B Question Nos. 39-46 are Short Answer Type. Answer any 6 questions. Each question
carries 3 marks. Answer the questions in maximum 150 words each.

Section-C Question Nos. 47-52 are Long Answer Type. Answer any 4 questions. Each question
carries 5 marks. Answer the questions in maximum 250 words each.

HRI-B & ol JUS J{US-A, B daT C 21 3T A1 & 31y &g I, g I dem el
IANT YBR B [Aulene weel &1 |a Ul @t A 22 B
FUS-A U AEA 31-38 3Mfd @Y IANT F1 fbEl 6 ueell B IR &1 UAD U

2 3ic6 BT 21 UP U BT IAT Uh ald & IfoTu |

JUs-B Uos AW 39-46 g ITNT &1 Thedl 6 Ul @ IR &1 UAF U 3
3ih BT 21 UAD U bl 3a Iferhdd 150 oM@l & ¢



FUs-C Uod JFAT 47-52 A" IANT &1 fhdl 4 Ul @ IAR &1 UR”PB UL 5
37p Bl &1 UdD U9l bl IaT 3Mebdd 250 & & < |

6. Candidates are required to answer in their own words as far as practicable.

el JAFANd U o/l H & IAT T

dg foredguy (Multiple Choice Questions) :-
1. 96Y % (management is) -

(a) il (art) (b) Ta (science)
(c) ddl 3R ICRIGI T (art and science both) (d) ETI'ER?[ ﬁ'scﬂ?)f(None of these)

2%‘@%&%%@111%1 TI'QEIHH% Rrgidl &1 H’@IT% (Number of management principles
given by Henry Fayol is)-

(a) 10 (b) 12

(@14 (d) 15

3. HHRIS pifd HellYR 8 (Mental revolution is the essence of) —

(a) CRIEER L] (Scientific management) (b) TSI T (Combination)
(C) fadepTepRUT T (Rationalisation) (d) 3TH I 4! (All of these)

4. "UdY Uh ﬁrsrr%r' g HYF fPge1 | ? (“Management is a profession.” This statement is
of) -

(a) STt 3R, e (George R. Terry)

(b) @WWQ@W (American Management Association)

(c) 811 BAId (Henry Fayol)

(d) B’C@Tﬁ e ?ﬁ'st :IBQT (None of these)

5 SUHIST faare ﬁwu@%ﬁ %’ (consumer dispute settlement agencies are)
(a) ISNIEE] (District forum) (b) XY 3TN (State commission)
(c) TI@?J SR (National commission) (d) 37I'~Ef T g (All of these)

6. =0T TSI § (Control is related to) -
(a) gRomH (results) (b) ST (functions)



(c) 9T (efforts) (d) 37-|'~Ef q ﬁ'ﬁc qﬁ (none of these)
7. U 33! TS il § (A good plan is)

(a) RG] (expensive) (b) HYg o arelt (time consuming)
(¢) dIEGR (flexible) (d) 3R (rigid)

8. El@f THR aTdl JUHH H HRTUUT BT 8 (In a large sized enterprise

(a) Wfesd (voluntary) (b) 3IdRYP (necessary)

(c) Jifart (compulsory) (d) 37{3[@ Ehﬁ'sc -'-I?T(none of these)

9. Uddeis Eb_t‘ﬁ % (Supervisor is the link between) :

(a) 3= @umm% CIE] (top and middle management)

(b) WT\P[QH ALH U & a1 (workers and middle management)
() W’Iﬁ@ ﬁ'E[EIW% ] (workers and lower management)

(d) FHIRI Td TATAH & §1F (workers and directors)

10. UfRreror ¥ 59 faam S 3 (Training gives emphasis on ) -
(a) mﬂﬁ UX (Theoretical knowledge)

(b) gafifior 39 WX (All round knowledge)

(c) ITHTY AT UR (General knowledge)

(d) otlldE;Ii\ch A1 UX (Practical knowledge)

1. T8 T -9 W16 W1 &1 ISR T8l 87 (Which of the following is not a type
of organisation structure ?)

(a) WA IS (Line organisation)

(b) PTATEH® WIS (Functional organisation)

(c) TR 3R €Th TS (Line and staff organisation)

(d) ?ﬁ?l'CI;Uf TS (Flexible organisation)

12. AR ST Hlf &1 9d 8 (Employment exchange is the source of recruitment)

(a) STIN® (internal)

(b) CIRR] (external)

(c) TR 3R S8 (internal and external)
(d) gﬂ'ﬁ@[ ﬁ"ﬁf :f%pf (none of these)

13.Th WW?’IUT% (Qualities of a good leader are) :
(a) RN &FdT (Physical capacity) (b) Eﬁm qrgdr (Intelligence)
() fAof wifga (Decisiveness) (d) Eﬁﬁﬂ“—ﬂ (All of these)



14. T8 T @ D19-I71 YA 3% HaAdT 8 ? (Which of the following
communications spreads quickly?)

(a) 3NTATR® (Formal) (b) 3R (Informal)
(c) falRaa (written) (d) 375 I 94t (Al of these)

15. Wa{?f% Th Eﬁ\—rFﬂ, Wavm' ? (What means 'one plan, one

boss' ?)

(a) 3G P Uhdl (Unity of command) (b) fomm ﬁw (Unity of direction)
(©) T @& (Gang plank) (d) PEBRT (Centralisation)

16. dGIC DT G{Qf% (Budget refers to)-

(a) T o1 Faifoa asa (Planned target of performance)

(b) HfaST & HRIGEATT BT UUNT (Use of future activities)

(c) TTeAT BT ﬂ?’fﬁﬂw (Systematic action and allocation of resources)

(d) 3TUferd URume &1 3fe! # fdavur (Statement of expected results expressed in

numerical terms)

17. 999 3% AUH éﬁ% (Maximum wide scope is of) -

(a) §lUS (brand) (b) TopforTT (packaging)

(c) AT (labelling) (d) TTUR A (trademark)
18. adddlyg %ﬁ‘ﬂl ﬁTTUFT% (For business marketing is)—

(a) 3Hfard (compulsory) (b) TARAT (luxury)

(c) HARYD (necessary) (d) 3HATdRYD (unnecessary)

19. IUHIFT & ST % (Responsibilities of consumer are) -

(a) Y T Segdrsil T B (Do not make hurry in buying)

(b) 3[3 Td YHD ICRICEECE] (Beware of false and misleading advertise)
() &@W%Qﬁwmwareness towards rights)

(d) STdad Tt (All the above)

20. U&Y PT ¥9d: fOR SIdT® (Management itself expands)-

(a) YRl GRT (through delegation )

(b) WUT?{RT (through Centralisation )

(c) CEEARRY gIRT (through decentralisation )

(d) 9t & GRI (through all )



21. A1 BIAT 8 (The leader is)

(a) ST (by birth )

(b) ST ST 8 (made )

(c) S ¥ Td &1 STAT G (by birth and made both)
(d) ST ¥ I3 731 (none of these )

22. '31'1[§|€1(‘|I‘ W%:(‘Grapevine' communication is type of)-

(@) SRS TIR BT YHR (Formal Communication)

(b) SRS IR BT UHR (Informal Communication)

(c) cffldd IR BT YHR (Vertical Communication)

(d) Ezlﬁ“@[aﬂg:l_eﬁ'(None of these)
23.\?[617:‘)[%@‘)[%333[@@ % (Bill of Lading is issued by)-

(a) STETSIl S gRI (Shipping company)

(b) ATTdh & G{T\?-Wf'g"lﬂ (Agent of the importer)

(c) SIgldl & S gIRT (Captain of the ship)

(d) HHHTReh HYBRI §RT (Custom officer)

24. FrgfoRad 8 & faemT Tra= ol aoifeTT I 82 (Which one of the following is related to
Capital budgeting?)

(a) dXef AJUId (Liquid Ratio)

(b) Y GREEIE Hd fafr (Net Present Value method)

() I9-fowsg ﬁ'_g' fowamor (Break-even Point Analysis)

(d) Stl'ff | ﬁé ol (None of these)

25 Ha W%ﬁﬂ AR D % (For effective communication is necessary)

(a) ¥ (Clarity) (b) RIFAT (Courtesy)



(c )ﬁ?T('R_dT (Continuity) (d) 37{3[ T gt (All of these)

26. I5T AN fdaraf &1 MueRT & W% (State Commission can settle disputes) -

(@) 320 did ddh (Upto %20 lakh) (b) 50 ol da (Upto %50 lakh)

(o) %1 WW (Upto X 1 crore) (d) 1 Ehﬂ‘s"@f 3w (Above %1 crore)
27. 5301 Y 91 T8 § (Out of the following which is not a technique of control) -
(a) 3{UdIG gRT (YA (Exceptional control) (b) ST fATAT (Budgetary control)

(c) dITd gIRT IBRELI (Cost control) (d) TUSTHS gz (Punishable control)
28. ﬁ'q}ﬁi:[% (Planning is) -

(a) ?T&q-&ff\ﬂ-l'ﬂ@ (goal-oriented) (b) B%'-‘Zq - fo\ﬂ-lﬂ"@p[ (objective-oriented)
() AFRIS Ufshar (mental process) (d) B’C@?ﬁ Tt (all of the above)

29. fawmg %idqu'-l & d%(-‘zq % (Objective(s) of sales promotion is/are)
(a) :Ef?ﬂﬁ AT BT T (to introduce with new product only)
(b) AT UTgh TN Wﬁ%ﬂﬂﬁ (to attract new customers only)
(0) gfaegi &1 Waﬂe{%ﬂqﬁ (to counter competitior only)

(d) E:I'ﬁfﬁ Tt (all of these)

30.HRT H IUHIET TR0 SHHaH gyt % (Consumer Protection Act is effective in India
from)

(a) 15 3, 1986 ¥ (15th April, 1986)

(b) 15 35, 1987 F (15th April, 1987)

(©) 15 3@, 1988 (15th April, 1988)

(d) s:nﬁ‘rﬁé :%T(None of these)

PART-B (#11o1-q)
(Subjective Type) (fruifers west)
Section-A (Jos-A)

3rfer o 3AAT WA (Very shortanswer typequestions)

Answer any Six questions- Answer the questions in one sentence each-

fpdl & Yol & IAR S| URAPB U Bl I Uh i H AU
31. U§Y D1 TRHNT SIfor| (Define management.)
32, {5 UbR & ASIAIET H alg dUT TAdhB AT ol IR I8l 82 (Rumours and

distortions take place in which type of communication?)



33. 39 3MAnT fbaq SUU doh & faarei WWWW%? (State commission redresses the
grievances upto what amount?)

34, JIUHIG I T &IT‘\TI'J%? (What is meant by consumer?)

35. DRUMST o qo UHR feRd | (Write the main types of Incentives.)

36.?[@7135[%%3? & HATIT STdT 82 (When is National Consumer Day celebrated?)
37. USY BT &rﬁﬂmﬁqm%v (What is the last function of management?)
38. =0T § 3T FT THIIA &7 (What do you mean by Controlling?)

Section B
(Fvg -B) (Short answer type questions)

(67g 3T uea)

Answer any Six questions- Answer the questions in maximum 150 words each.
fhedl & Ul @ IR | UAB Ued B AT 3Mebdd 150 @ H <

39. TG AISHT HI D5 & [ARIWATE HaY & JHIRTI (Explain in brief any two

characteristics of an ideal plan.)

40 AU TEIYU 6l GRUINT B3| (Define Informal Communication.)
41. 3o fgdl @7 JRem g IuHEaesl & fHwl & IWaddl &t Jau o IR

WI(Explain, in brief, any six responsibilities of consumer to safeguard their interest)

42. JAGHI qUT A & forg foqmu= & el &1 e aule BT (Explain briefly the

benefits of advertising to manufacturers and society.)

4374 qur uddemr #  efyg  ®ISWI(Distinguish  between 'Direction’ and
‘Supervision')

44. UpTSiT & Haf &) ford | (Write the functions of packaging.)
45. IUHIFdl & Fafafad sifiteRl &1 JHsy | (Explain the following rights of a

consumer)-

(i) R&MT BT SHYDBR (Right to safety)
(i) IS 18 &7 SHR (Right to Consumer Education)

46. ST G0 & T A &7 (What are the advantages of Budgetary Control?)

Section-C (Jrvs-C)
(Long answer type questions)

@& i uea)

Answer any four questions. Answer the questions in maximum 250 words.



el TR TSl BT ITR & | USSP Ul bl Ia2 3ifebdd 250 9K & < |

47. "HHAY Yd¥ h[ IR %I" HT 3T $H‘{-\| <16 Hd %? HRU IdISUI (“Co-ordination is the
essence of Management.” Do you agree with this? Give reasons.)

48. 'fAIUT ST AU 2 1," T U 5 HUT T gHd 27 30 IR & i § dRUT

ddIgUI" (It pays to advertise." Do you agree with this statement? Give reasons in support
of your answer.)

49. fauur fargor & dal o1 9ule B (Describe the elements of marketing mix.)
50. FHTERITEH Add & ol Udh Uaed H HIH-BHI I 01 814 MT?( What are the qualities a

manager should have for effective leadership?)

51. JefIehRT T AT MR g2 IihRr &bt qReg faRrerarsit &1 quiH ST (What is meant by

Globalisation ? Describe the main features of globalisation.)

52. THIGRITSN ﬂ'aglalé:l 1 faftrer sreneit &1 gui= WI(Explain various barriers to effective

communication.)



