SET-A

Total No. of printed pages : 23  Roll No.

804 R/ 804 E / 804 DE (R/E)

Reg. / Ex-Reg. / Dis. Edu. (R/E)
BSM (Commerce)
~ (For students registered up to 2020)

2022 (A)
COMMERCE
BUSINESS STUDIES AND MANAGEMENT
Full Marks : 80
Time : 3 Hours

The figures in the right-hand margin indicate marks.
efd aigg e g9 Ry gen|

Carefully follow the instructions given in each
Group and question.
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11, From the following four alternatives given under
| each bit, write serially the correct answer along
with its serial number against each bit :1x20=20

geeie 8 gqea goR 0l6aIc 98 g 0] ey
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Fayol concentrated on :
78R DR QUEQ I UIR 6QRER, 2l
el
(i) Technical management
6R80e RGN
(ii) Operational management
QRAIY AFIRR
(i) General management
ARIIQE ARRIRR
(iv) Financial management
QRIL AR
The number of management principles
suggested by H. Fayol is :
H. Fayole QoI ge@¢ adecieql @18gdaea
Gyl 62l

0 12 (i) 14
€9 RY
(i) 10 (iv) 15
o e8
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(c) Environment study is important for a business,

(d)
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because it helps in :

QRAIN QIR 9R6Rd UGS YAYD 266, g
NGl ARy @G

(i) decision-making
9@ 92¢ QU

(i) getting the business registered
QURAING TLIRAd QAR

(iii) selection of staff

FI0IR 0AR QAR

(iv) determining profit and loss
AR 6 90 Ada QaeIea

The 4P’s of Marketing Mix are —

Qe Fgda 4P’s 628 -

(i)  Product, Price, Packaging, Place
QQY, Y, QYIERT°, QIR

(ii) Product, Price, Place, Promotion
994, My, AR, A°QR

(iii) People, Place, Product, Promotion
SRIRACR, AR, 9QY, A°QR

(iv) Product, Profit, Place, Price
QQY, Y, AR, MY
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. (e) The study thro

ugh which the timing of

rest is determined, is called : 4
cad zqeiee el @9i qqn ealad
Qalaig, QQ@..@@_EZ
() Time study
QAo AQHNRS
(i) Motion study
Qe 2AQ9IRe
(iii) Fatigue study
Qe 2QeR
(iv) Method study
gaia AaeR
f In nm:m:m::@-v:om:@ strategy :
Qela6aal R AFIe8 EXIERER
(i) high price is charged at the initial
stage
o1Qaca @8 @@ ALY @A
(ii) low price is charged at the initial
stage
2IQaca &9 @ dIdY aqldid
(iii) same price is charged always
adel 9egRIa @@ AUIY QUL
(iv) high and low price is charged at
fixed intervals
ade QAo 28qsa aw 6 aq @@
QY UL

(h)

The ‘Principle of unity of command’' was
advocated by :

weasq daeel @16 geale caQ NS
29D, 64 6F6M :

(i) F.W. Taylor
NG @9 60mQ,
(i) Philip Kotlor
GRg 6RITNR
(i) Henry Fayol
629Q1 6TaM
(iv) G.R. Terry

—

a. 21q. 69Q

Advertising and personal selling come
under the mix of :
qgiae 6 B9 994 609 Agaa 2SS,
Qlal eaml
(i) Placement mix
agiael dgé
(i) Promotion mix
Q& ¢gédl
(i) Price mix
amy dgé
(iv) Product mix
QY {gél
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(i): ‘Abranding st

0)

rategy, where a manufacturer

uses a single brand name for all his

‘products, is known as .

cad g1al 69l8R6Q RQITARIA! AT G
aIS 699R 6aIEN Sl QIQEIR @a8, G121

QuIANg
(i) individual branding
QIBICEY |IAIXQAE
(ii) family branding
AQQIa |IAIRAE
(iii) middlemen branding
g 81919ad
(iv) local branding
1218 QIdIeQE
Development of potential managers is

done under
q° I glalal[aialada) IRl9 QIRIa 2, elRl

caml

(i) planning
cRIeR gage

(ii) organising
Q°FOR1RRE

(iii) staffing
edeal geleql

(iv) controlling
casd

BSM (Commerce) (Set-A) 6 Contd.
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(k) Staffing is primarily concerned with :
adolal gelee QIal dRe M6l a°g3, el
caml :

(i) production
QQIee
(i) machineries
218416
(iii) employees
RARIQ1
(iv) finance
2o dAR
() The elements of external environment are :
Qlay 9G6eda QAIARYER 62A8S
(i) oo::o:mc_m
FAgaRNR
(ii) uncontrollable
gFaaqRIe
(iii) partly controllable
grde QaadqRIIe
(iv) neither controllable nor uncontrollable
Ql Goadqre @ aagdsrne

BSM (Commerce) (Set-A) 7 P.T.O.
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(m) Organizing is concerned with :

(n)

argoniens @Idy @iel Qe @'qs, CId

ST

(i) decision making
dsie ged

(i) fixing standards
aiee aI1a6

(iii) division of work
QIdia FRIeS

(iv) corrective action
gecalue

One of the following, which is not an
objective of management, is :

86919 f12IQ 609G JASIRAIR 66115 @EXHN
Q6e, olal 62R
(i) invention
el
(i) innovation
Qeeq gedq
(iii) cooperation
QARELIS!
(iv) coordination

%1210

(0)

(p)

Controlling function is more closely
connected with the function of :
soad geidy ead geIdy age e 2°9s,

Qlel eaml :

(i) planning
64Ix%'l mm.@
(i) staffing

adolal golee
(iii) organizing
Q°F0R1RQE
(iv) coordinating
AARLARAE
Principle of ‘scalar chain’ is connected with

the management of :
‘cdlaide gitel 6167 QILIQ ARGIRAI A2 A°YS,

QeI 6aml

(i) money
R

(i) materials
qag

(iii) machineries

‘ Q]G

(iv) men
AlIRQ .
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(s)  Control is : 3 priveotal et et R

o ich deals in intangible 3026 6208
Sl Mzﬂwawmm.ﬁﬂﬂﬂwséwm the S (i) only cmoxim._d _\n.voxm:mx,, :
6A8 gRIa Q&6 %m,_ QeIQ QAR g9, case €aIo] 9890 eae
I QRIAN : (i) forward looking
(i) labour market g @,mm_m o
gae Jae (iii) upward looking
(i) commodity market afqIA QiaIe *aQl .
aengel-gas (iv) both backward and forward looking
(ili) service market | e AqIR 6 2I5g QAAE oa%
albie \ , () The principle of parity of Fayol suggests for
(iv) bullion market :

“balancing of authority with :
4Rl Q1 Qaisie daen

__ ST9RG Q96! A16a QINRINg QIR 9Be gl
(r) Monetary policies are under the control of ; | . 981 /@<l ggieq 6QARBT, QI cenl:
20 710 Q1210 FAREeR 2, 6Q coql . _ (i)  responsibility
(i) Central Govemnment - - QIdQ ,
62] QARG (i) remuneration
(i) State Govemment aiRgde
QIRY QaRIq (ii)) revenue
(iif) Reserve Bank of India | -2l
0I9G19 Qed Quig () rotation
(V) Commercial Banks | °RIeRA

AENS Qyo

, 804 T.0.
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@ . H:m two components of liberalization are :

o and nallonaizatc . (h) Outofthe following, the one which'is not a
0 MM_UMMMM»_M: Mﬂmammmw__gm__wmﬁ_o: nature of management, is: :

" (i) nationalization and centralization L R6A19 flug 6066 0APIRRIQ IR 998 6%,
e Q10908 B 6819994 | oIl 2Rl 1 o ,
(iii) centralization and privatization | (i) intangible
6RQ1I9Q8 G AAURRAS | | . :
(iv) privatization and globalization AR

() Management is effected at : 3
- gaeIeel AN 9k | QiU
(i) top level only ; (iii) social
6Q97 2% 96 ‘ | L4
(i) middle level only difliwe
ERAR kIF 2A6A (iv) mechanical
(iii) - lower level only ~
 6eep B¢ 2968 e |
(iv) alllevels | E (i) LPG is connected with :

JERIRSAS G SEG19a8 1 (i) universal
| _
|

919 46 i LPG Qliel 99 o1t .
(g) Scientific process of task setting is known as: . e am.w S RnieReBT |
qmeaRe QY Gaiead gaalq Qi@ gaia, (i) economic reforms
Qlgl eanl : . G 1686
. , AACHGR Q°l
(i) work study ‘ 5 o : -
QY 298190 § (i) social reforms
(if) motion study | QAT AU
Qe 2AQ9IRR o
(iii) time study . . (lii) political reforms
998 298169 : QAICHER QAU
(iv) fatigue study ! i I
9 pgien (iv) cultural reforms

”

| argte Qala
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: Business environmen | iddle or

. i . ﬁmcm::mzm is done A__.v Managers are ﬁ_moma .mﬁ the ~OU-. :,.._* .

v pri _ _,__< r m_. | lower levels U-.:.:m_.__< in the basis of :
pnma for : 0 eve n

IO CRERER AYSTRE 6AREL AN 6TIRR AG0IRRI6R AGQIRRAIER AEFID, Aaq
QS SAUAIRAN, G2 62 :

.

@Al Q7 996Q QTG 62°1a JUIR ARIA 6NI:
(i) realistic planning- . . . 2
QIZRG! UGG CAIRR! . (i) qualification Emm posse
(i) effective control 6QAI6R 21AR KRS 6AISHS!
TIRYS F0QE | "
(iii) appropriate staffing - | (i) salary they get
g62IAgs QA1 AQIRe | 6Q7I6e QlRgel QQfl
(iv) effective motivation ,W : A
aRge 6Q1QIeq o (iif) authority they enjoy
(k) Economic reform measures were €4AIER QUERT @A JRIKIA
introduced in the year : | .
ST i o e L% mpleted
AACTER A AUR 006NARS 606 o4 gedle | () age theyhave,comp
RRAUIRNI, GBI 62 : 647I6R QA AU @B
(i) 1990 (ii) 1991 | g
eCCo eewe | (n) Zm:m@mBmsﬁ_m :
(i) 1992 (iv) 1993 | JAQINGI 6208
RACY RAeN | :
: ure art
(I)  Increasing the volume of sales withina | (1% ;8p H
stipulated time is the prime objective of - N@ QR Q|
e 29166 AN9 Au6R 999 addian 2098 | - :
Q2R glafie A28y, Gzl cenl . | (i 2 i s e
(i) public relation | N Qe QRIQ
@e Q%R M , .
(i) advertising . | (iii) :m:smﬁm pure art nor a pure me:om
eRIge | QN QR AR, QI 99 98 Juie
(i) sales promotion | : : .
& < | ience
300 a'ede (iv) partially an art as well as a sc

(iv) personal selling | AT AER IR Rl QA Y@ IR

NS Fg0 |
, 8SM (Commerce) (Set-A) 1% P.T.O;
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(0) Understanding the distinction between

: Controlling implies :
‘administration’ and ‘management’ is (a) gimp

G0R6 QuUeR IRl 9FIM, QILl 6XR
necessary for : .
‘gaIgR’ e ‘GRSIRAl AueR AQl J6RQq (i) feed cwmx
QR ISR : 419 gegal
(i) better conceptual clarity (i) follow-up action
QRA ANYIQGITS TSI AIRX 299¢ gl
(i) speedy managerial decisions (ili) remedial measures
Q80 afcIRfIge §ed AR gofIeIge aesad
(iii) efficient management (iv) feed back, follow-up action as well as
QY TR0IRRI QIR ! remedial measures
(iv) effective control M Q19 gegal, 2996 | 2l goIRiae
IRgR 9’8 AR | aQ63a
(p) Delegation of authority is an element of : (r) Label provides information on :
diRiPIQ 18 QR QIR 9 QUIQIR, ol MIAM@AE QIR AIRQ ORI FA6R, lel soRI:
ceml : (1) name and address of workers
(i) planning | s QI 6 O
cQiEal geae | (ii) stockist's name
(i) organising A2QLRINNT QIR
e | (iii) directors’ name
(iii) staffing .
adoial golen | . QELARANNS QIR
(iv) controlling (iv) gcm_a.q of the product
G226 dQlela QéeeRl

BSM (Commerce) (Set-A
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(s) Marketing and selling are :
QAR G TQQ 62T :
(i) thesame
QIR

(i) selling is not a part of marketing

QRY, UERR 9@ 2§

Q6%

(i) selling is a part of marketing

QQ9, SQaea 1@ 29

(iv) marketing is a part of selling

Q04Q, IR 1@ &9
(t) Demography is related to :

§@6AIgIT QI”l QTG Q°YS, Gl 62

(i) population (i) literacy

SRA°HYI qIR2QI
(iii) poverty (iv) finance
QUAQY Q8 Queql
Group - B
o — Qaugl

two sentences each :
SNAYS 999%ea geeieq
€6216Q aIEGa 29 JY .

(@) State any two features of
business.

@D VERARCATR 66R6T QR

ems |

BSM (Commerce Set-A
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Answer any five of the following questions within

{

2x5=10 |

W6 Qaiea AAG oy

privatisation of

oL

¢ Q6eaq

Contd. |
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(c)
(d)

(e)

(f)

@

(h)

Mention two reasons for globalisation of
business.

QAN FOC1RAER R QS AR A |
State any two purposes of monetary policy.
QA 916 66T GRT QcRdi S |
Why do we consider management as a
science ? Give any two reasons.

JRQIRAIQ 26 QLR YR RIS 6RR IEPR
R0Q1? 66T QAT RAS WG |

State any two functions of staffing.

QRFQIAN goIRea 6U6HIad 9RT geIdy QRS
Q|

State any two steps in controlling process.
00ed gaula 6q6xlad 9aF adyig Q8RS
@ |

Mention the features of Mental Revolution.
AIRIR 6AUNRFA TIPS 6AS |

Name any two physical traits of salesman.

Q6ICIFQ CACHET QAT AANAS g A
6nd |

Answer any five of the following questions within

three sentences each :

3x5=15

d661aq 5619 QIRIER AIFe oY AgAYe b Sa=iny
696@18d AlgSQ eaq {2 -

(@)

State any three objectives of physical
distribution.

EUI0R D0RER AT T6RId Qsaay REQS
Q|

804R/804E/804 DE (R/E)
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c& <§m~ incentives are given to sales force g

Group-C
increase their efficiency ? m q - aaug _
Q6g6l Qe® Qe wm AR 6Q0AY mm_a_mn_ >=m<<2 any three of the following ncmmaozm
£ 0N i W JRYe g998eq casPled G6giGa Qmwxwmam
_ , @
ree essential features ow
QMH %3 th | 5. What is meant by Liberalization ? Discuss the
markeung. R e | steps initiated by Government of India regarding
- 3Q6RQ 6AERET GERIT mﬂ_ﬂﬂ QEAAQ W6RS Liberalization.
@ |

QIQIRAE FLEM 'E QRN ? QAQAINIE ANIER

(d) What is societal Bm.quﬁ._:@ oo:nmnﬁ.v QAAC AARIA 6RAYSI ULECAAYTS RO

gLk , e |
JiEe, wase Hiadl e, 1 6. Discuss, in brief, the features or nature of
(e) Give any three examples of intangible-.: . ‘management.
products. | ATOIRRIQ F66TQ S IRE I°6AUCA 2ICRISR! Rl
2Q41 9QIe 6Q6HIT BERIT QQIeRd Ga | :

7. ~ Discuss the features of planning.
6RAIFRINRA F6ITVFYER IR K] |
Discuss various objectives of marketing.
Ga6ea 0] QRNI9Ee 2IsRIeR! 9@ |

Distinguish between marketing and selling.
QAdR B IQA ISR IR Q€I |

(f) What is a core product ? Give any z,a
examples.

eAlde @qle/qey @' ? mnmmﬂ% Qee
QQlead Q@ | 9.

(g) Explain ‘Price skimming'.

SgaIA ey QeI | 10. MMM__M_M the quzo:m of Public relations.
| Q¢ QARQ NS
(h) State any three functions of distributior Q gRidiqeq esial |
channels.

2006 JaIRR 66 BeRIT geIdy @mﬂ
@ |

|
|
|
1
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