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Carefully follow the instructions given in
each Group and Question.
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GROUP-A
Q - eId

From the following alternatives given in each bit,
write the correct answer serially against each bit
along with its serial number 1%12 =12

GAYe Q6TIR 98 9g6a FUKIRNAS! I9896e

crig A0RQ 296T SIa e A6 AT FAILAER
eRd - . ,

(a) Consumer Protection Act was passed in the

year:

Qa6RIs! ¢adl AIRe 698 ¥ AIfQ 6ol
Qlel : _

(i) 1987
(i) 1986
(i) 1985
(iv) 1984
(b) The person regarded as the father of

scientific management, is :

SrIPiiEe aficieaia G0l 691R IRIg QRILIN,
64 : ,

() F.W.Taylor
Ng. @q4. 6500

—53A/13 (2) Contd.

(i) HenriFayol
6RERA1 TN
(iii) Phillip Kotler
| FRd 6RICRR
(V) GR.Tery
&. 2. 6o
(©) Z.m:mmm:m_ functions are :
adolaql QIFIgee :
(i) Interrelated
gega °a@Q
(i) Not related to each other .
6Q0 QIel ARG ANFe Q6L
(iii) Related in specific situation
6ReR OAY 2R AR
(iv) Related with one but not with other ,
6RQR 60T 06 QRS Ag AU Qe
Q6L

(d) Advertising and personal selling come under

the mix :

- 53A/13 (3) (Tumover)
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 guiae 6 4800 929 629 fg9Q 2eg9,

(f) The “principle of unity of command” was
- Qlel .

am<m_ovma by:

QagIar! dga a QD 62 62ER :
(i) Promotion mix | ,.“ (i) H.Fayol
@l fige , : i ii) F.W.Taylor
(i) Price mix R | »
: : | (ii) H.L.Gantt
qay fige |

: (iv) P.F.Druker
W)roductmix (g) If the following, the one which is not a

N dge

consumer goods is :

(e) LPGis concerned with Fqage frlg 69Q5 ¢ied Qe Q6e, olel

LPG i21 986 99 Slel caql: o | 2R :

(i) Economic reforms | (i) Soap-
YRR Qg A9e

(i) Social reforms (i) ,_m<<m=m2_
AR Q°qiq o4l

(iii) Political reforms (i) Luxury Cars
QURERGR Qg

| @ cdlgR QAKX
(iv) Cultyral reforms

= (iv) Manufactured Parts
AU'YeR aalg

QUIS Q]l°d
ZP-53A/13 (4)
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(h) The concept of liberalisation was adopted

fromthe year:

QQIIeRdR Q6 698 Fq RIGEeRI,

olel :

() 2004
(i) 1999
(iii) 1991
(iv) 1980

() The type of market, which deals in intangible
products, is known as : | |

649 gRIQ Qad1ea 228 eQ FIRIIR 29

oILl 62q ;.
() Labour market
gfie daan |
(i) Commodity market
aeY SaQi
(iii) Bullion market
9% 21 9aIge dag
(iv) Service market
642 Sa&1

- ZP-53A/13 (6) S
: onta.

0)

: Ofthe following functions of management the

one which is regarded as its primary function

s

(K

JBeIRAIa 7668 gRIIgEe FrIQ QI2I ¥2IR

@ glede geldy QIesa S6a091 QaUdi,
IRl 62 :

i) Controlling

f088
(ii) Planning

CHIPRIGe
(iii) Organising

Q°FORIFAE
(iv) Staffing

oIl goIRel
Organising is concerned with :
QHORIRad QIdY €Il AR AfYS, SI2! 62 :
(i) Dicision making |

ARIS g6

(i) Fixing standards

ARG A0S

- 53A/13 (7) (Tumover)
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2. Answer the ﬁo__os_:m questions serially as per |
the instructions given i each bit :

(iif). Division of work
Qdia QRIS

(iv) Corrective action
mam«m_.%

Stock exchangeis a:

Z°d ARG QRIQ 9K :

(i) Money Bm#xmﬁ
2 eela

(i) Primary market
gleifie aela

(iii) Secondary.market

ealldl R2IQ

(iv) Commodity market

wﬁx LRI

1x12 =12

9604@ 618 ggea goa ugeay UgQen fgade

ZP — 53A/13 (8)

g99%ea e IQaca QY .

(@) Express each of the following in one word /

term:

Contd.

SORYE 960U 65IGY 4 / deeq gl
@ :
(i) The policy that regulates the amount of
currency and credit in the country
699 FLF 699Q 2 B QIR FA’E [6Q
clel eLml
(ii) A marketing concept which propagates
asocial cause
60T AAIRR QG AR QYR
F94R UGN
(ii) A marketing concept based on mass
production and mass distribution
cael Gade UQEI 292 Qqiee 8 age
Q4P QUERQ ALIELQ
(b) Answer the following questions in one
| sentence each:
mmago g49eea 28 g6ue 69154 emsiid
QURER G :
(iv) Whatis the full form of SEBI ?
SEBl@ gd Qa'e ?
(v) What is the basic objective of work
study ?
QIFIGAIRT LRIGER )R QEREY @41 ?

ZP - 53A/13 (9) (Turn over)
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(vi) How do products move under ‘zero level

channel' ?

@2mgﬁe%ma_ﬁmg@m_@ao@9@
QQelINg ? , ,

(c) Correct the underlined portions of the

following sentences :

FIATR QN YL RN QMRS UAF A6HUR
e |
(vii) Stop watch i used in motion study.

]AQIS 96 ARLIIR 6Q MY 29 |

(viii)Planning comes under the operative

functions of management.
621N, 9RQINRIQ QTY0 QIdUIdq
RIS 26T |

(x) Organization is concerned with
- decision making.

248 6991 I°609 A2 I°YS |
(d) Fillinthe blanks :

gaIe god @ :
(x) Managementis ——— disciplinary,
aaIRR! Qa9 §8e 2ee |
ZP —53A/13 (10) Contd,

ZP

(xi) The financial market that deals with short
term funds is known as
market.

qe fuel aif QeI *QYQl IR
QRIAR — QRIQ @RI |
(xii) The main aim of scientific management

is to increase
QIRIF AT AAGIRRIQ 514 QEQENT 6208
Q Q8 @9l |
GROUP -B
@ - Saud
Answer any ten questions of the following within
30 words each: 2x10=20
geoiag 8aaT aeea a1fie ad GaAYe 9998eQ
6d6R19d @afa Qe T :
(@) What do you mean by liberalisation ?
AQAUIAE QDER Q67 @' Q& ?
(b) Explain economic environment.
2106700 af6daq QI |
(c) Mention any two objectives of labelling.

ERALRIAER 6A6R1aT QRS QERA EMS! |

~53A/13 (11) (Turn over)
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(d) Explain the principle of unity of direction.
QeRERIR Y Q16 QeI | |

(e) Write any two functions of SEBI.

SEBI @ 6969163 QR6R gIdy 6RE |

() Whatis meant by ‘Primary Market’ ?

| gigdie 99Ia 926R @’ QeI ?

(@) Whatis the role of Advertising ?
IBIARA YHRI ' ?

(h) How has the term “complaint” been amm:m.a
under the Consumer Protection Act ?
QRIS ORI AIRRER ‘AR’ o.@@om
QRIGG 62198 7

() Explain promotion mix.

Qee fge @’a QeI |

() Stateanytwo objectives of OOE»>._

COPRAR 6260163 Q@& a4y @ma@ @Q |

(k) Name any two physical traits of salesman.

Q6Q0IQ 6A6TOT 200 dI916R gea ol
6RG |

Contd.

() State the difference between Money market

and Capital market.

219918 9e° gGeRIa Fea Ity @42 |

- (m) What s planning ?

4.

P

6PN @€ 7

Answer any four questions of the following within
50 words each:: ! 3%x4 =12

geoiag 800G 906 QTG o FORYe 9499
669183 QI6QITa 2R Q@2 ;.

(a) State any three principles of scientific

management.

IAQIRAFO AAIRRIQ 66ET T6RIE 18
QREQAS QL |

(b) Write any three features of stock exchange.
2ra BA0 9PI0R 606T1ad S6rId F6a8Q
emdl |

(c) What do you mean by social environment ?
AR 0B6QE FR6M Q6A @' QK ?

(d) Whatis meant by Money Market ?

QIeRIQ QRER Q'8 QI ?

~53A/13 (13) (Turn over)

Visit CollegeDekho ™



https://www.collegedekho.com/?utm_source=resource&utm_medium=footer&utm_campaign=hyperlink

Visit CoIqueDekhb

- (e) State any three advantages of branding. . o 8. What is pricing ? Which factors influence
a10easq 6acdlad GRS @omas 6RE | . e PISINg.2 _ ,
/ , gny F9E 2’4 2 629 AREYLR IR FRAF

(f) State the features of Globalisation. 5
‘ " e R geude @6 7
RERIRAER QEAVQ @4l | . : _
, 9. Discuss the importance of consumers

GROUP-C . , _

Q - daid

awareness. . :

! QRUACKXIB] PTR amo_mﬂﬂ_g R derior]

~ Answer any three questions of the following : . : Q| _
8x3 =24 i

2040 g99ee A1 6a6EId F6RIF gga 2@

QU : . : =y ’

o,

°,

5. Define planning and explain its characteristics.
6QIRRIQ Q°BI T8 ¥Q° ¥21Q F669Q ¢!
g _ _

6. What is scientific management ? Explain its
advantages.

Jrie 88 afeleql @'4 ? dela QURIACIGLR
QeI |

7. Discuss the functions of Stock Exchange.

mm@w@ RIAR RAIIGEFR 2RISR 9Q | : ZP —53A/13 (15) Business studies

| and Management

: (Commerce)
£P==03N/13 - (14) Contd. (Reg/Ex-Reg)
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